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DETAILED ACTION 

1 . This Office action is in response to Applicant's request for RCE filed on 09/19/2001 . 

2. Claims 1-66 are pending. 

Claim Rejections - 33 U.fC ,§ 1 03 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness 
rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set Rn-th in section 1(12 of this tidc,ifthe dilMcrences 
between the subject natter sought to he patented and [lie prior art are suehthatthesubject matter as aXVhole would have been obvious at the 
tinietheinvention%\as made to a person having ordinary skill in the art to which said s«bject matter pertains. I'atenta bilit- shall not he negatived by the 
manner in %\liiclilhe invention was made. This application Currently names joint inventors. In considering patentability of the claims 

under 35 U.S.C. 103(a),the examiner presumes that the subject matter of the various claims was commonly owned at the time 

any inventions covered therein were made absent any evidence to the contrary. Applicant is advised of the obligation under 

37CFR 1.56 to point out the inventor and invention dates of each claim that was not commonly owned at the time a later 

invention was made in order for the examiner to consider the applicability of 35 U.S.C. 103© and potential 35 U. S. C. 

102(fi) or (g) prior art under35 U. S.C-103(a). 

4. Claims 1-66 are rejected under 35 U, S, C 103(a) as being unpatentable over Kenney (U. S. Patent No. 6,026^7 
6) in view of Burke (" Do You See What I See? The Future of Virtual Shopping-, Journal of the Academy of 
Marketing Science, V25n4JPP:352-360 Fall 1997) and Foley et al. (hereinafter Foley) ("Introduction to 
Computer Graphics", Addison-Wesley Publishing Company, Inc, 19 93) and Mills et al., (hereinafter Mills) 
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("Manufacturing goes virtual", Computer Aided Engineering", 1998) and Gottscbalk et al. (hereinafter 
Gottschalk) ("Engineers Mine the Online World"). 

Regarding to claim 1, Kenny substantially discloses a product configuration display system comprising: 
a data center having a microprocessor operably connected to a storage media, said data center configured 
to be networked with at least a buyer terminal (see Coi. 2, lines 13-20, Coi 4, 33-35), said data center configured to 
received at least one request to change a product presentation from said buyer terminal (see Coi 2, lines 15-20, Col. 
6, lines 5 5-65); 

a product display module operably connected to said storage media and configiu*ed to execute in said data 
center, said product display module including a definition of a product display screen accessible by said buyer 
terminal (see Coi. 5, lines 44-65, Coi. 6, lines 1-3), said product display module configured to receive a request to 
change a product presentation through said product display screen, said product display module configured to display 
the changed product presentation in said product display screen by modifying said definition of the product display 
screen (see Col. 6, lines 55-65), 

Kenny does not explicitly discloses at least one three-dimensional representation of a first product stored 
in said storage media, said at least one representation of said fu-st product by rotating said three-dimensional 
representation of the product. 

However, Burkes discloses three-dimensional presentation of products offered for Internet shoppers (see 
page 10, paragraph 5, means for product storage media is inherently required in order to display three-dimensional 
products on merchant's web pages). 

Neither Kenny nor Burke disclose the use of rotating a 3D object. 

Foley discloses a metliod for rotating three-dimensional objects (see pages 181-182), 
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Therefore, it would have been obvious to one of ordinary skill in the art at the time the invention was made 
to incorporate Burkes' three-dimensional products and Foley's rotational feature to Kenny's virtual shopping system 
for the purpose of providing shoppers simulated real life presentation of products before purchasing decision is made 
online. 

Kenny, Burke and Foley do not explicitly disclose said request comprising user-selected alteration of 
physical product exterior/interior options and said changed product presentation comprising said user selected 
Alteration of physical product exterior/interior options. 

However, Mills discloses a modehng and designed CAD system used in manufacture of product design with 
3 D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it would 
have been obvious to one of ordinary skill in the art at the time the invention was made to combine the teaching of 
Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to consumer that enable 
consumers to visually see the complete product with different configiu-ation according consiuner's choice. The 
examiner further asserts that since not many consumers would buy a car without visually seeing and/or test driving 
the final product including its options, it would have been obvious that when presenting the automobile online to 
consumers in order to influence their purchasing decision, consumer would wants to be presented with the vehicle 
of their choices in complete components when doing comparison shopping online. 

Regarding to claim 2, Kenny, Burke, Foley, Mills, and Gottschalk disclose the system as defined in 
claim 1 but does not explicitly discloses said system wherein said at least one three-dimensional representation of 
said first product is a three-dimensional model of said first product. 

However, OflBcial Notice is taken that three-dimensional modehng is old and well known in the art. It would 
have been obvious to one of ordinary skill in the art at the time the invention was made to incorporate three- 



Application/Control Number: 09/251,218 
Art Unit: 2161 



Page 5 



dimensional modeling to Kenney for displaying product information to online shoppers for enhance visual 
presentation. 

Regarding to claim 3, Kenny discloses the system as defmed in claim 1. Kenney does not explicitly 
discloses said three-dimensional representation of said fu-st product is at least one three-dimensional photograph of 
said first product. 

However, Official Notice is taken that three-dimensional photorealism computer graphic is old and well known in 
the art. It would have been obvious to one of ordinary skill in the art at the time the invention was made to include 
said feature to Kenney for enhance visual presentation for marketing purposes. 

Regarding to claim 4, the system as defined in claim 1. Kenney does not explicitly discloses said system 
wherein said definition of said product display screen includes a manufacturer suggested retail price and an adjusted 
price. 

OflTicial Notice is taken that displaying product information including pricing is old and well known in the 
art. It would have been obvious to one of ordinary skill in the art at the time the invention was made to include 
manufacturer suggested retail price and an adjusted price for the purpose of providing consumer comparative pricing 
information. 

Regarding to claim 5, the claimed invention contains limitation similar to claim 1 and therefore the same 
rejection applied (it is inherent that rotation is rotates about x, y, z in computer graphic). 



• 
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Regarding to claim 6, the claimed invention contains limitation similar to claim 1 and therefore the same 
rejection applied (rotation about x, y and z with x being horizontal and y being vertical axis is inherent in computer 
graphic). 

Regarding to claim 7, the claimed invention contains limitation similar to claim 6 and therefore the same 
rejection applied. 

Regarding to claim 8, Kenney discloses a system as defined in claim L Kenney does not explicitly 
discloses said rotating is continuous. 

Official Notice is taken that rotating object continuously is old and well known in computer graphic. 

It would have been obvious to one of ordinary skill in the art at the time the invention was made to 
incorporating product rotates continuously for the purpose of providing shoppers Multiple views of the product for 
enhance visual presentation. 

Regarding to claim 9, the claimed invention is similar to the limitation of claim 1 and therefore the same 
rejection applied (rotating about a point within the interior of a three-dimensional object is inherent in computer 
graphic). 

Regarding to claim 10, the claimed invention is similar to claim 9 and therefore the same rejection applied. 



Regarding to claim 11, Kenney discloses the system as defined in claim 1. Kenney does not explicitly 
discloses said system wherein said three-dimensional representation can be rotated to illustrate a constant source of 
light. 
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However, OflFicial Nonce is taken that illumination is old and well known in computer graphic art. 

It would have been obvious to one of ordinary skill in the art at the time the invention was made to include 
illumination feature to Kenney's \drtual product presentation and Burke's three dimensional product to create dept 
for enhancing visual effect. 

Regarding to claim 12, Kenney discloses the system as defined in claim 1. Kenney does not explicitly 
discloses said system wherein said request to change said product presentation includes a request to change a product 
perspective view. 

Official Notice is taken that presenting multiple views of a product is old and well known. It would have 
been obvious to one of ordinary skill in the ail at the time the invention was made to present to shopper a different 
perspective view of the product at shopper's request (i.e.interior of a product) for the purpose of providing a different 
view of a product. 

Regarding to claim 13, Kenny discloses the system as defined in claim 12. Kenney does not explicitly 
discloses said system wherein said request to change said product perspective view includes changing a reference 
angle. 

However, Foley discloses method of changing perspective view of object by rotating about axis with 
specific angles (see page 184). 

It would have been obvious to one of ordinary skill in the art at the time the invention was made to 
incorporating the changing of reference angle to alter perspective view of product to Kenney virtual shopping with 
Burke's three-dimensional product presentation for the benefit of presenting multiple views of product to shoppers. 
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Regarding to claim 14, the claimed invention is similar to claim 5 and therefore the same rejection applied 
(rotating about axis is inherently rotating to a dififerent direction). 

Regarding to claim 15, Kenney discloses the system of claim 1, wherein said request to change said 
product presentation includes a request to change a product configuration (see., col 6, lines 55-65). 

Regarding to claim 16, Kenney discloses the system as defined in claim 1. Kenney does not explicitly 
discloses wherein said request to change said product presentation includes a request to change a product color. 

OflBcial Notice is taken that altering color to object is old and well known. It would have been obvious to 
one of ordinary skill in the art at the time the invention was made to include the change of product color to the 
product presentation of Kenney's for the benefit of presenting product where color is an important element of decision 
making. 

Regarding to claim 17, Kenny discloses a product configuration display system comprising: 
at least one representation of a first product and at least one representation of a second product (see col. 6, 
lines 56-6 7). 

a product display module including a definition of a product display screen accessible by a buyer terminal, 
said product display module configured to receive a request to change a product configuration through said product 
display screen, wherein said request to change includes modifying said at least one representation of said first 
product by said at least one representation of said second product, said product display screen by modifying said 
definition of the product display screen (see col. 6, lines 56-67), 
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Kenny does not explicitly discloses said first product and said second product are presented in three- 
dimensional and said first product is capable of being modified by second product to present a combination of 
product. 

However, Burke discloses three-dimensional presentation on product are being offered to Internet shoppers 
(see page 10, paragraph 5). 

Official Notice is taken that offering Internet shoppers with visual presentation fi*om single product to 
Multiple products is old and well known in the art. 

Therefore, it would have been obvious to one of ordinary skill in the art at the time the invention was made 
to incorporate the three-dimensional product fi'om single product presentation to multiple product presentation at the 
shopper's request to Kenny for the benefit of offering consumer a visual comparison of products. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exterior/interior options and said changed product presentation comprising said user selected alterations of physical 
product exterior/interior options. 

However, Mills discloses a modeUng and designed CAD system used in manufacture of product design with 
3 D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it would 
have been obvious to one of ordinary skill in the art at the time the invention was made to combine the teaching of 
Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to consumer that enable 
consumers to visually see the complete product with different configuration according consumer's choice. The 
examiner further asserts that since not many consumers would buy a car without visually seeing and/or test driving 
the final product including its options, it would have been obvious , that when presenting the automobile online to 
consumers in order to influence their purchasing decision, consumer would wants to be presented with the vehicle 
of their choices in complete components when doing comparison shopping online. 



• 
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Regarding to claim 18, Kenney discloses the system as defined in claim 17. Kemiey does not explicitly 
discloses said system wherein said first product is a vehicle and said second product is an after market product. 

However, Official Notice is taken that selling vehicles and aftermarket product such as parts or accessories 
online is old and well known in the art. It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to present these product in three-dimensional to Kenney's virtual shopping online for the benefit 
of providing shopper the virtual experience of being in the show room. 

Regarding to claim 19, the claimed invention is similar to claim 2 8 and therefore the same rejection is 

applied. 

Regarding to cJaim 20, the claimed invention is similar to claim 4 and therefore the same rejection applied. 

Regarding to claim 21, the claimed invention is similar to a limitation of claun 1 and therefore the same 
rejection applied. 

Regarding to claim 22, the system as defmed in claim 17, Kenney does not explicitly discloses said system 
wherein said modifying includes removing substantially said at least one presentation of said second product from 
said at least one representation of said first product. 

However, Official Notice is taken that changing presentation of product fi-om single product to plurality of 
products or vice versa is old and well known. It would have beers obvious to one of ordinary skill in the art at the 
time the invention was made to modify product presentation to Kenny's virtual shopping system to with three- 
dimensional product of Burke as shoppers decide on what product to view. 
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Regarding to claim 23, Kenney discloses the system as defined in claim 17, wherein said modifying 
includes replacing substantially said second product contained within said at least one representation of said first 
product with said at least one presentation of said second product (see col. 6, lines 55-65). 

Regarding to claim 24, Kenney discloses the system as defined in claim 17. Kenney does not explicitly 
discloses a system wherein said request to change includes superimposing said at least one representation of said 
first product and said at least one presentation of said second product. 

However, Ofiicial Notice is taken that object superimposing one another is old and well known in graphic 
art. It would have been obvious to one of ordinary skill in the art at the time the invention was made to incorporate 
this feature to Kenny's product presentment for marketing purpose. 

Regarding to claim 25, Kenney discloses the system as defined in claim 17. Kenney does not explicitly 
discloses wherein said first product is a sub-product and said second product is a sub-product substantially similar 
to said first product. 

OflBcial Notice is taken that object super imposing one another is old and well known in graphic art. It 
would have been obvious to one of ordinary skill in the art at the time the invention was made to mcorporate this 
feature to Kenny's product presentation for providing the shoppers the benefits of comparing products. 



Regarding to claim 26, the claimed invention is similar to claim 16 and therefore the same rejection 

applied. 
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Regarding to claim 27, the claimed invention is similar to claim 12 and therefore the same rejection 

applied. 

Regarding to claim 28, the claimed invention is similar to claim 13 and therefore the same rejection 

applied. 

Regarding to claim 29, the claimed invention is similar to claim 14 and therefore the same rejection 

applied. 

Regarding to claim 30, Kenny discloses a product configuration display system comprising: 

Kenny discloses at least one representation of a second product, said at least one presentation of second 
product modifying said at least one presentation of said first product (see col. 6, lines 5 5-65). 

Kenny does not explicitly discloses at least one three-dimensional representation of a first product, said 
three-dimensional representation comprised of at least one three-dimensional representation of a sub-product of said 
fu-st product, said at least one representation of said first product capable of illustrating multiple perspective views 
of said fu:*st product by rotating said three-dimensional representation of the product. 

However, Burkes discloses three-dimensional presentation of products offered for Internet shoppers (see., 
page 10, paragraph 5, it is obvious to realize that a means for product storage media is required in order to display 
three-dimensional products on merchant's web pages). 

Foley discloses method for rotating three-dimensional objects (see., pages 181-182). Therefore, it would 
have been obvious to one of ordinary skill in the art at the time the invention was made to incorporate Burkes' three- 
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dimensional products and Fole>''s rotational feature to Kenny's \irtual shopping system for the purpose of providing 
shoppers simulated real life presentation of products before purchasing decision is made online. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exteriorAnterior options and said changed product presentation comprising said user selected alterations of physical 
product exterior/interior options. 

However, Mills discloses a modeling and designed CAD system used in manufacture of product design 
with 3D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to combine the 
teachings of Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to consimier 
that enable consumers to visually see the complete product with different configuration according to consumer's 
choice. The Examiner hereby further asserts that since not many consumers would buy a car without visually seeing 
and/or test driving the fmal product including its options, accordingly, it would have been obvious to recognize that 
when presenting the automobile online to consumers is to influence their purchasing decision, thus consumer would 
wants to be presented with the vehicle of their choices in complete components when doing comparison shopping 
online. 

Regarding to claim 31, the claimed invention is similar to claim 2 and therefore the same rejection applied. 

Regarding to claim 32 , the claimed invention is similar to the limitation of claim 3 0 and therefore the 
same rejection applied. 

Regarding to claim 33, the claimed invention is similar to claim 22 and therefore the same rejection 

applied. 
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Regarding to claim 34, the claimed invention is similar to claim 23 and therefore the same rejection 

applied. 

Regarding to claim 35, the claimed invention is similar to claim 24 and therefore the same rejection 

applied. 

Regarding to claim 36, the claimed invention is similar to claim 25 and therefore the same rejection 

applied. 

Regarding to claim 37 , Kenny discloses a product configuration display system comp rising: 
a data center having a microprocessor operably connected to a storage media, said data center configured 
to be networked with at least a buyer terminal (see col 2, lines 13-20, col 4, lines 33-35),said data center 
configured to receive at least one request to change a product presentation fi-om said buyer terminal (see col 2, lines 
15-20, col. 6, lines 55-65) . 

a plurality of buyer terminals located remotely fi'om said data center and remote from one another, said buyer 
terminal operably connected to said storage media and configured to execute in said data center, said product display 
module including a defmition of a product display screen accessible by said buyer terminal (col. 4, lines 33-35), 
a product display module operably connected to said storage media and configured to execute in said data center, 
said product display module including a definition of a product display screen accessible by said buyer terminal (see., 
col 5, Unes 44-65, col 6, hnes 1-3), said product display module configured to receive a request to change a product 
presentation through said product display screen, said product display module configured to display the changed 
product presentation in said product display screen by modifying said defmition of the product display screen (see., 
col 6, lines 55-65). 

Kenny does not explicitly discloses at least one three-dimensional representation of a fu-st product stored in said 
storage media, said at least one representation of said first product capable of illustrating multiple perspective views 
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of said first product by rotating said three-dimensional representation of the product. However, Burkes discloses 
three-dimensional presentation of products offered for Internet shoppers (see., page 10, paragraph 5, it is obvious 
to recognize that a means for product storage media is required in order to display three-dimensional products on 
the Internet). 

Foley discloses a method for rotating three-dimensional objects (see., pages 181-182), 

Therefore, it would have been obvious to a person of ordinary skill m the art at the time the invention was made to 
incorporate Burkes' three-dimensional products and Foley's rotational feature to Kenny's virtual shopping system 
for the purpose of providing shoppers simulated real life presentation of products before purchasing decision is made 
online. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exterior/interior options and said changed product presentation comprising said user selected Alterations of physical 
product exterior/interior options. 

However, Mills discloses a modeling and designed CAD system used in manufacture of product design with 3 D 
modeUng of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it would have 
been obvious to one of ordinary skill in the art at tlie time the invention was made to combine the teaching of Mills 
and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to consumer that enable 
consumers to visually see the complete product with different configuration according consumer's choice. The 
examiner fiirther asserts that since not many consumers would buy a car without visually seeing and/or test driving 
the final product including its options, it would have been obvious that when presenting the automobile online to 
consumers in order to influence their purchasing decision, consumer would wants to be presented with the vehicle 
of their choices in complete components when doing comparison shopping online. 
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Regarding to claim 38, Kenny discloses a method for presenting at least one product configuration over a network, 
comprising the acts of: 

providing a data center having a microprocessor operably connected to a storage media, said data center configured 
to be networked with at least a buyer terminal (see., col 2, lines 13-20, col 4, lines 33-35), said data center 
configured to receive at least one request to change a product presentation from said buyer terminal (see., col 2, lines 
15-20, col 6, lines 55-65); 

providing a definition of a product display screen accessible by a buyer terminal, said defmition of said product 
display screen includes a product presentation, wherein said product presentation includes at Vat one perspective 
view of said first product (see cot 6, lines 55-65); 

receiving a request to change said product presentation from a buyer terminal(see cot 6, lines 58-60); and 
modifying said defmition of said product display screen according to said request to change said product presentation 
(see col. 6, lines 64-66). 

Kenny does not exphcitiy discloses providing at least one three-dimensional representation of a first product 
stored in said storage media, said at least one representation of said first product capable of illustrating Multiple 
perspective views of said first product by rotating said three-dimensional representation of the product; 

However, Burkes discloses three-dimensional presentation of products offered for Internet shoppers (see 
page 10, paragraph 5, providing product storage media is inherently required in order to display three-dimensional 
products on the Internet). 

Foley discloses method for rotating three-dimensional objects (see pages 181-182). 

Therefore, it would have been obvious to one of ordinary skill in the art at the time the invention was made 
to incorporate Burkes' three-dimensional products and Foley's rotational feature to Kenny's virtual shopping system 



# 
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for the purpose of providing shoppers simulated real life presentation of products before purchasing decision is made 
online. 

Regarding to claim 39, the claimed invention is similar to claim 2 and therefore the same rejection 

applied. 

Regarding to claim 40, the claimed invention is similar to claim 3 and therefore the same rejection applied. 
Regarding to claim 41, the claimed invention is similar to claim 4 and therefore the same rejection applied. 
Regarding to claim 42, die claimed invention is similar to claim 5 and dierefore the same rejection applied. 
Regarding to claim 43, the claimed invention is similar to claim 6 and therefore the same rejection 

applied. 

Regarding to claim 44, the claimed invention is similar to claim 7 and tiierefore the same rejection applied. 
Regarding to claim 45, the claimed invention is similar to claim 8 and therefore the same rejection applied. 
Regarding to claim 46, the claimed invention is similar to claim 9 and therefore the same rejection 

applied. 

Regarding to claim 47, the claimed invention is similar to claim 10 and therefore the same rejection 



applied. 



Application/Control Number: 09/25 1,218 Page 1 8 

Art Unit: 2161 

Regarding to claim 48, the claimed invention is similar to claim II and therefore the same rejection 

applied. 

Regarding to claim 49, the claimed invention is similar to claim 12 and therefore the same rejection 

applied. 

Regarding to claim 50, the claimed invention is similar to claim 13 and therefore the same rejection 

applied. 

Regarding to claim 51, the claimed invention is similar to claim 14 and therefore the same rejection 

applied.. 

Regarding to claim 52, the claimed invention is similar to claim 15 and therefore the same rejection 

applied. 

Regarding to claim 53, the claimed invention is similar to claim 16 and therefore the same rejection 

applied. 

Regarding to claim 54, the claimed invention contains limitations of claims 21 and 37 and therefore the 
same rejection applied. 

Regarding to claim 55, the claimed invention contains limitations of claims 22 and 37 and therefore the 
same rejection applied. 

Regarding to claim 56, the claimed invention contains the limitations of claims 23 and 37 and therefore 
the same rejection applied. 

Regarding to claim 57, a claimed invention contains the limitations of claims 24 and 3 7 and therefore the 
same rejection applied. 
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Regarding to claim 5 8, Kenney discloses a method of presenting at least one product configuration, 
comprising the acts of: 

providing at least one three-dimensional representation of a second product, said at least one 
presentation of said second product modifying said at least one presentation of said fu-st product (see col. 6, lines 
55-65), 

Kenney does not explicitly discloses providing at least one three-dimensional representation of a first 
product, said three-dimensional representation of a sub-product of said fu*st product, said at least one 
presentation of said first product capable of illustrating multiple perspective views of said fu-st product by 
rotating said three-dimensional representation of the product. 

However, Burke discloses a three-dimensional presentation of product for online shoppers (see page 
10, paragraph 5). 

Foley discloses method of rotating three-dimensional object (see pages 181-182). 

OfiGcial Notice is taken that presenting product and sub-product for shoppers (i.e. interior of a product) 
is old and well known in the art. 

It would have been obvious to one of ordinary skill in the art at the time the invention was made to 
include a sub-product to the first product with the three-dimensional and rotational features of Burke and Foley 
to Kenney for the purpose of providing shoppers simulated real life presentation of product without physically at 
the marketplace. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exterior/interior options and said product. 

However, Mills discloses a modeling and designed CAD system used in manufacture of product design 
with 3D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it 
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would have been obvious to one of ordinar>' skill in the art at the time the invention was made to combine the 
teaching of Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to 
consumer that enable consumers to visually see the complete product with different configuration according 
consumer's choice. The examiner further asserts that since not many consumers would buy a car without visually 
seeing and/or test driving the final product including its options, it would have been obvious that when presenting 
the automobile online to consumers in order to influence their purchasing decision, consumer would wants to be 
presented v^th the vehicle of their choices in complete components when doing comparison shopping online. 

Regarding to claim 59, the claimed invention is similar to claim 2 and therefore the same rejection 

applied. 

Regarding to claim 60, the claimed invention is similar to claim 3 2 and therefore the same rejection 

applied. 

Regarding to claim 61, the claimed invention is similar to claim 3 3 and therefore the same rejection 

applied. 

Regarding to claim 62, the claimed invention is similar to claim 3 4 and therefore the same rejection 

applied. 

Regarding to claim 63, the claimed invention is similar to claim 3 5 and therefore the same rejection 

applied. 

Regarding to claim 64, the claimed invention is similar to claim 3 6 and therefore the same rejection 

applied. 

Regarding to claim 65, Kenney substantially discloses a method of presenting a product configuration 
over a network, comprising the acts of: 
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providing a data center (see col. 2, lines 10-16); 
providing a netu'ork connection between said data center and a buyer terminal (see col 2, lines 13-20); 
transmitting a definition of a product display screen fi-om said data center to said buyer terminal, said 
product display screen includes a product presentation (see col. 2, lines 16-20). 
receiving a request to change said product presentation; and 

modifying said definition of said product display screen according to said request to change said product 
presentation (see col. 6, Imes 55-65). 

Kenney does not explicitly discloses providing at least one three-dimensional representation of a 
product capable of illustrating multiple perspective views of said product by rotating said three-dimensional 
representation of the product. 

However, Burkes discloses three-dimensional presentation of products offered for Internet shoppers 
(see., page 10, paragraph, it is obvious to recognize that a means for product storage media is required in order 
to display three-dimensional products on merchant's web pages). 

Foley discloses a method for rotating three-dimensional objects (see., pages 181-182). 

Therefore, it would have been obvious to a person of ordinary skill in the art at the time the invention 
was made to incorporate Burkes' three-dimensional products and Foley's rotational feature to Kenny's virtual 
shopping system for the purpose of providing shoppers simulated real life presentation of products before 
purchasing decision is made online. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exterior/interior options and said changed product presentation comprising said user selected Alterations of 
physical product exterior/interior options. 
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However, Mills discloses a modeling and designed CAD system used in manufacture of product design 
with 3 D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to combine the 
teaching of Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to 
consumer that enable consumers to visually see the complete product with different configuration according 
consumer's choice. The examiner further asserts that since not many consumers would buy a car without visually 
seeing and/or test driving the fmal product including its options, it would have been obvious that when presenting 
the automobile online to consumers in order to influence their purchasing decision, consumer would wants to be 
presented with the vehicle of their choices in complete components when doing comparison shopping online. 

Regarding to claim 66, Kenny discloses the product configuration viewer apparatus comprising: 
means for transmitting a definition of a product display screen to a buyer terminal, said product display 
screen includes presentation (see., col 4, lines 63-67); means for receiving a request to change said product 
presentation (see., col 6, lines 58-62); and means for modifying said defmition of said product display screen 
according to said request to change said product presentation (see., col 6, lines 64-66). 

Kenny does not explicitly discloses a means providing at least one three-dimensional representation of 
a first product stored in said storage media, said at least one representation of said first product capable of 
illustrating multiple perspective views of said first product by rotating said three-dimensional representation of 
the product; 

However, Burkes discloses three-dimensional presentation of products offered for Internet shoppers 
(see page 10, paragraph 5, providing product storage media is inherently required in order to display three- 
dimensional products on the Internet). 
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Foley discloses method for rotating three-dimensional objects (see pages 181-182). 



Therefore, it would have been obvious to one of ordinary skill in the art at the time the invention was 
made to incorporate Burkes* three-dimensional products and Foley's rotational feature to Kenny's virtual 
shopping system for the purpose of providing shoppers simulated real life presentation of products before 
purchasing decision is made online. 

Kenny does not explicitly discloses said request comprising user-selected alteration of physical product 
exterior/interior options and said changed product presentation comprising said user selected Alterations of 
physical product exterior/interior options. 

However, Mills discloses a modeling and designed CAD system used in manufacture of product design 
with 3 D modeling of products and Gottschalk discloses the networking CAD system with Internet. Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to combine the 
teaching of Mills and Gottschalk to the teaching of Kenny's virtual shopping to bring virtual shopping to 
consumer that enable consimiers to visually see the complete product with different configuration according 
consumer's choice. The examiner further asserts that since not many consumers would buy a car without visually 
seeing and/or test driving the final product including its options, it would have been obvious that when presenting 
the automobile online to consumers in order to influence their purchasing decision, consumer would wants to be 
presented with the vehicle of their choices in complete components when doing comparison shopping online. 
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RESPONSE TO ARGUMENTS 



5. Applicant arguments filed on 08/06/2001 have been fully considered but 
they are not persuasive. 



record do not teach or suggest: " displayed products can be altered by a consumer to include or remove physical 
product exterior/interior options, or to allow the consumer to view the products in diflfering optional package 
configurations, whereby the consumer's purchasing decision is influenced by utilizing the displayed product 
alterations". However, the Examiner disagrees as this Ihnitation is disclosed by Kenny and Burke, and in view of 
Foley as stated in the 103 (a) rejection above. Furthermore, the Examiner hereby asserts that since not many 
consxuners would buy a car without visually seeing and/or test driving the final product including its options, it would 
have been obvious that when presenting the automobile online to consumers is to influence their purchasing decision. 
It would also have been obvious that consumer would have want to be presented with the vehicle of their choices 
in complete components when doing comparison shopping online such as making an online decision of buying a car 
by comparing for instance a BMW versus a Mercedes or WWW.bmw.com and WWW.mercedes.com. Both web 
site are capable of providing display products exteriorly and interiorly. 



REMARKS 




, Applicant argues that the prior art of 



Conclusion 



Any response to this action should be mailed to: 



Commissioner of Patents and Trademarks 



Washington, D.C.20231 
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or faxed to: 

(703)305-905 l,(for formal communications intended for entry) 

Or: 

(703)305-0040, (for informal or draft Communications, please label 

"PROPOSED" or"DRAFT") 
Hand-delivered responses should be brought to Crystal Park II, 2021 Crystal Drive, Arlington, VA., Sixth 
Floor (Receptionist). 

Any inquiry concemijig tliis communication or earlier communications from the examiner should be directed 
to Pierre Eddy Elisca, whose telephone number is (703)305-3987 and whose e-mail address is Pierre.Elisca 
@uspto.gov. The examiner can normally be reached on Monday through Friday from 8:30 A M to 5:00 PM. 

If attempts to reach the examiner by telephone are unsuccessfid, the examiner's supervisor, James Trammell, 
can be reached at (703) 305-9768. The fax phone numbers for this Art Unit are: 



After-final (703) 746-7238 



Official (703) 746-7239 



Non-Official/Draft (703) 746-7240 




Patent Examiner 



December 22, 2001 



